
Turn Free Google Ads Into Real Impact  
Google provides eligible 501(c)(3) nonprofits with up to $10,000 monthly in free 
search advertising—that’s $120,000 annually to drive awareness, donations, and 
volunteers to your cause. Yet 98% of eligible nonprofits never access this program, 
and many who do struggle with complex compliance requirements that can lead to 
account suspension. 
Masterpiece Marketing can help you unlock this powerful resource for nonprofits, handling everything from application to 
ongoing optimization so you can focus on your mission while we drive qualified traffic to your cause. 

Why Google Ad Grants? 
Utilizing a Google Ad Grant can be transformative for nonprofits, providing them with the opportunity to significantly boost 
their online visibility and outreach. With this grant, organizations can create targeted ads that reach specific audiences, 
promoting their missions, programs, and events effectively. This increased visibility not only drives more traffic to their 
websites but also enhances engagement with potential donors and volunteers. Additionally, the analytical tools available 
through Google Ads enable nonprofits to track their campaign performance, allowing for data-driven decisions that can 
further optimize their outreach strategies. By leveraging this powerful resource, nonprofits can amplify their impact and 
foster greater community involvement.

What Are Google Ad Grants?  
The Program: Google Ad Grants provides $10,000 USD monthly in free 
Google search advertising to qualifying 501(c)(3) organizations. 
The Opportunity: Reach people actively searching for your services, 
cause, or ways to help—exactly when they’re most engaged. 
The Challenge: Strict compliance requirements including maintaining a 
5% click-through rate monthly, proper conversion tracking, and ongoing 
account optimization to avoid suspension. 
Our Solution: Professional setup and quarterly management that 
maximizes your grant value while ensuring 100% compliance. 

Google Ads Grant Management 

for  Nonprofits
Making $120,000 Annual Ad Credits Work for Your Organization 



TEN KEY GOOGLE GRANT DON’TS
1. Don’t “Set It and Forget It”
The most common mistake is treating the grant as passive income. The account requires active, weekly management to 
comply with Google’s policies and achieve meaningful results. Neglecting the account can lead to low performance and, 
eventually, suspension.

2. Don’t Use Single-Word Keywords
Google’s policy prohibits bidding on single-word keywords (with rare exceptions like your own brand name). These keywords 
are too broad, drain your budget on irrelevant clicks, and will get your account flagged.

• Instead of: charity, donate or volunteer
• Use: Donate to support homeless youth or send a kid to camp

3. Don’t Ignore Your Click-Through Rate (CTR)
Your account must maintain a minimum 5% CTR each month. If it falls below this threshold for two consecutive months, your 
account is at risk of temporary suspension. Don’t let underperforming ads or keywords drag your entire account down. Pause 
or improve anything with a low CTR.

4. Don’t Send All Traffic to Your Homepage
Sending users from a specific ad to a generic homepage creates a poor user experience and lowers your conversion rate. Don’t 
make users hunt for information. If your ad is about “upcoming fundraising events,” it must link directly to the events page. 
This relevance is also crucial for maintaining a good Quality Score.

5. Don’t Forget to Set Up Conversion Tracking
Traffic is a vanity metric; action is what matters. Don’t run an account without tracking key conversions like donations, 
volunteer sign-ups, newsletter subscriptions, or contact form submissions. Without this data, you have no way of knowing 
which campaigns are actually driving value for your organization.

6. Don’t Write Vague or Generic Ads
Your ad is your first impression. Don’t use generic text like “We Are a Nonprofit. Click Here.” Instead, create compelling copy 
that includes a strong call-to-action (CTA) and highlights what makes your organization unique. Use ad extensions to provide 
more information like your location, specific programs, or direct links to key pages.

7. Don’t Bid on Competitor or Unrelated Brand Names
Bidding on the names of other organizations is against policy and is not an effective use of your grant funds. Focus on 
keywords that describe the problem you solve or the services you provide. Subscribe to an ethical posture at all times.
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8. Don’t Let Your Quality Score Drop
Google requires all keywords to have a Quality Score of 3 or higher. Don’t keep keywords with a score of 1 or 2 active in 
your account. A low Quality Score indicates a disconnect between your keywords, ads, and landing page, leading to poor 
performance and potential compliance issues.

9. Don’t Neglect Your Account Structure
A disorganized account is an ineffective one. Don’t just dump all your keywords into one or two large ad groups. This leads to 
irrelevant ads being shown for specific searches, which hurts your CTR and Quality Score.

• �Instead: Create a logical structure with multiple campaigns (e.g., one for fundraising, one for volunteer  
recruitment, one for program awareness).

• Within each campaign, build tightly-themed ad groups where all keywords in that group are closely related.
 
10. Don’t Send Traffic to an Unapproved Domain
The Google Ad Grant can only be used to send traffic to the single website domain that was approved in your initial 
application. Don’t create ads that link to other websites, even if they are related to your nonprofit. This includes:

• �Third-party donation pages (e.g., a direct link to a PayPal or GoFundMe page). Your donation form  
must be hosted on your own website.

• Social media profiles (e.g., your Facebook or Instagram page).
• Affiliated e-commerce sites or online stores on different domains.

By avoiding these common pitfalls, your nonprofit can transform the Google Ad Grant from a simple source of website traffic 
into a powerful engine for achieving your mission.

The Technical Details
CRITICAL COMPLIANCE REQUIREMENTS  

The program’s strict compliance requirements create the primary need for professional management.  
Accounts must maintain a 5% click-through rate monthly - falling below this threshold for two  
consecutive months results in suspension. Additional requirements include: 

•  Minimum Quality Score of 3 for all keywords (no single-word keywords allowed) 
•  Valid conversion tracking with at least one monthly conversion 
•  Account activity every 90 days with monthly logins 
•  Proper campaign structure (2+ ad groups per campaign, 2+ ads per ad group) 
•  Geographic targeting restrictions and sitelink extension requirements 
•  Our team cannot do the initial application on your behalf. We will assist once your application is approved by Google.



Our Google Ads Grant Management Service 
  

Initial Setup & Launch - $3,000 (One-Time) 
Complete end-to-end setup to get your grant working for your mission  
What’s Included: 
•  Strategic Planning - Keyword strategy and campaign structure planning aligned with your goals 
•  �Technical Implementation - Complete account setup, conversion tracking, Google Analytics integration,  

and compliance configuration 
•  Campaign Creation - Professional ad copy, keyword selection, and campaign structure designed for nonprofit success 
•  Compliance Setup - Built-in safeguards to maintain required 5% CTR and avoid account suspension 
•  Launch & Training - Live campaign launch with team training on basic dashboard access 

Timeline: 4-6 weeks from start to live campaigns 
Deliverable: Fully optimized Google Ads Grant account generating qualified traffic 

Quarterly Optimization & Compliance - $1,800 (Every 3 Months) 
Strategic reviews to maximize performance and ensure ongoing compliance 

What’s Included: 
•  Performance Analysis - Deep dive into campaign performance, traffic quality, and conversion metrics 
•  Compliance Audit - Complete review of all grant requirements to prevent suspension risk 
•  Strategic Optimization - Keyword expansion, ad copy testing, and campaign structure improvements 
•  Competitive Updates - Market analysis and strategy adjustments based on current landscape 
•  Goal Realignment - Campaign adjustments to match evolving organizational priorities 
•  Reporting & Recommendations - Clear performance insights and strategic recommendations for continued growth 

Timeline: Delivered within first week of each quarter 
Deliverable: Comprehensive audit report with implemented optimizations

masterpiecemarketing.com

Total Cost: $10,200 for the first year and $7,200 annually after  
that to manage $120,000 annually in FREE ad spend!

Contact Us


